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STRATEGY THEME DEVELOPMENT BRANDING

TEAM MEMBERS: TOOLS USED:

Charity Zurell - Creative Director Zoom Whiteboard
Sam Williams - Design Lead Adobe lllustrator
Chris Tomsic - Idea Contributor Google Slides
Monica Niaz - Idea Contributor

AUDIENCE: 13,000 Tech Associates

PROJECT SUMMARY:

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt
mollit anim id est laborum
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Theme Development

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
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Creative development

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.

View pitch presentation here
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OPTION 1: Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse.

OPTION 2: Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse.
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Final Hand Off

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.

View branded kit here
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What our partners are saying:

“«

...the assets created for us are

and totally convey the

feeling we were looking for.”

TECHTREK
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Council Member Roadshow Deck
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A Message from
Sharmila Ravi

To: Tech People Leaders
From: Sharmila Ravi, Executive Sponsor, Tech People Leadership and Tech Talent
Management & Performance Management

All,

It’s hard to believe that summer is coming to an end and fall Talent Management
season is already here. Serving as a people leader is one of the most important
parts of my job, and it is so fulfilling to me to see my teams develop and grow as

P I T T e T T .




Alternative Version



CFRM Recognition
Programs Branding

AUDIENCE CFRM

OVERVIEW

CFRM wanted identities for 2 new recognition programs that
aligned with their strategic compass theme. Recognition
programs are one of the areas where custom branding
creates a sense of connection and pride. CCS delivered
brands that not only work together but also seamlessly align
with the business’s overall identity and maintain the
thematic and visual continuity of their strategic focus.

TEAM MEMBERS TOOLS USED

Chris Tomsic Zoom Whiteboard
Creative Director Adobe Illustrator
Google Slides

Mounika Sues
Design Lead SKILLS
Theme Development
<o

CCS Team Branding
Idea Contributor
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Overview
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Problem

Recognition programs are one of the areas where custom branding creates a

sense of connection and pride.

CFRM wanted identities for 2 new recognition programs that aligned with their

strategic compass theme.

Conceptual work started several weeks prior but the team hadn’t decided on

program names until shortly before the event.
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Solution/Concept Development

To help expedite the development process the team held a CCS-wide
brainstorming session to help develop concepts. First, we developed proposals for
program names that aligned to their theme, then we supported the new “True
North” and “On Point” recognition programs with recognizable, repeatable
graphics that can be incorporated seamlessly into existing assets. Deliverables
included naming, logos, animated graphics.
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RISK» (i (formal) _ )
;o Ship wheel s
Stars o,
A ¢
= TRUE
m True North NORTH -
e @R e = | 248
A::tdmlte %N M/,/
‘ Sveriay oftext N
,—77\ ; rlay of FO\
P 'I'R{'I‘LAN( ORTH
Temn TRUENORTH

Optimist and
keep the other
in a "fancy"
font

Ca@ ‘ Content & Creative Strategy


https://docs.google.com/presentation/d/17KYkD08CqVGbbWd0ioRoHyuKhsvVhdTg7u1E1gsrbG0/edit#slide=id.g2dc44c1c3fa_0_0
https://docs.google.com/presentation/d/17KYkD08CqVGbbWd0ioRoHyuKhsvVhdTg7u1E1gsrbG0/edit#slide=id.g2dc44c1c3fa_0_0

CFRM Recognition
Programs Branding

AUDIENCE CFRM

OVERVIEW

CFRM wanted identities for 2 new recognition programs that
aligned with their strategic compass theme. Recognition
programs are one of the areas where custom branding
creates a sense of connection and pride. CCS delivered
brands that not only work together but also seamlessly align
with the business’s overall identity and maintain the
thematic and visual continuity of their strategic focus.

TEAM MEMBERS TOOLS USED

Chris Tomsic Zoom Whiteboard
Creative Director Adobe Illustrator
Google Slides

Mounika Sues
Design Lead SKILLS
Theme Development
<o

CCS Team Branding
Idea Contributor

W3790dd M3INYINO

NOILNT0S

SONINYVIT/HIVEa3ad

Feedback/Learnings

The themes speak to the nature of associate work helping the enterprise safely
navigate through the risks.

CCS delivered brands that not only work together but also seamlessly align with
the business’s overall identity and maintain the thematic and visual continuity of
their strategic focus.

FINAL CREATIVE
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CCS Case Study Pulse

CCS HomePage > Case Study section > Case Study Landing page > Case studies
as resource page links (Links back to Parent Page)
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https://pulse.capitalone.com/pulse/ccs-toolkit

